
25%
Of the first month's retainer

Paid for every referral that signs.

1
Referral per week

The pace we ask partners to aim

for.

$0
Forfeited

Miss a week and nothing is lost.

H OW  I T  WO R K S

01
You introduce

One email, both people copied, two

sentences of context.

02
We take it from there

Discovery call, honest fit check, and

a written proposal.

03
You get rewarded

25% of the first month's retainer,

paid after the client's first payment

clears.

W H O  W E  H E L P

Construction and Development Industrial and Safety Sports and Coaching Retail and E-Commerce

Real Estate and Housing And more

W H AT  W E  D O

Digital Growth. Paid media, SEO, and websites. Brand and Creative. Design, video, and social.

AI and Systems. CRM and follow-up automation. Outbound and Lead Gen. Email and pipeline.

Strategy and Consulting. A plan before the build. Weekly reporting. A clear PDF every Friday.

T T R I M A R K  C R E A T I V E S

S T R AT E G I C  PA R T N E R  P R O G R AM

SEND GROWTH TO PEOPLE YOU
TRUST. Get rewarded for it.
Introduce a business owner who needs better marketing. We handle

everything from there, and you earn a reward when they sign.

KNOW SOMEONE WHO
NEEDS MORE CUSTOMERS?

START  THE  CONVERSAT ION

info@trimarkcreatives.com

trimarkcreatives.com

SCAN  TO

A P P LY



PA R T N E R  Q U I C K  S H E E T

MAKE THE INTRODUCTION
Short, specific, and sent to both people at once. Copy, fill the blanks, send.

IN T R O D UC T ION  EMA I L

To: client email , info@trimarkcreatives.com

Subject: Introduction: Client name  and Trimark Creatives

Hi Client first name , I would like to introduce you to James Darden at Trimark Creatives. They handle ads,

website, email, lead follow-up  for businesses like yours, and I recommend them because one honest

reason .

James, Client name  runs what the business does  and wants to goal in one sentence . Timing, budget

range, what has been tried .

I will let the two of you take it from here. Your name

S I G N S  A  B U S I N E S S  I S  R E A DY

A
They name the problem

"We need more leads," "our website

is embarrassing," "we follow up too

slowly."

B
There is a decision-maker

You can name the person who says

yes.

C
They will invest

Budget is set aside, even if the

amount is not settled.

A LWAY S N EV E R

T H E  F I N E  P R I N T ,  I N  P L A I N  T E R M S

Attribution. The first documented introduction email wins and stays yours for 12 months. Existing Trimark clients and leads already

in conversation are not eligible.

Confidentiality. You see status only: introduced, in conversation, signed, or closed. We never share client results or financials

without their written permission.
Licensed professionals. Attorneys, CPAs, brokers, and insurance agents may be barred from referral fees. We can use reciprocal

referrals or in-kind work instead. Check with your own counsel first.

One-time projects. With no retainer, the reward is 25% of the first payment collected. Terms are confirmed in your short written

agreement.

Introduce by email, copying both parties-

Say what the business wants to fix-

Tell us early if something seems off-

Confirm your reward in writing-

Promise rankings, leads, or revenue-

Quote our pricing for us-

Share a client's private details-

Accept cash if your license forbids it-

ONE INTRODUCTION
A WEEK. That is the goal.

TR IMARK  CREAT IVES

James Darden III, Founder

info@trimarkcreatives.com

trimarkcreatives.com

SCAN  TO

A P P LY


